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Webinar Benchmarks
CONTINUED

INTEGRATION OF ENGAGEMENT TOOLS

Whether you are talking about marketing webinars or training webinars, engagement is the key to a more 

successful event. An engaged audience is more likely to feel positively, retain more information, and 

engage with you again in the future. As always, Q&A is the most popular form of audience engagement, 

appearing in 82% of all webinars. 66% of webinars provide a list of additional resources for attendees to 

download, and 31% integrate a social experience, such as Twitter, LinkedIn, or Facebook.

New to this year’s report, we are tracking webinars that integrate a “contact us” widget. This turns the 

webinar into a powerful tool for driving sales leads.

WEBINARS DRIVE AUDIENCE ENGAGEMENT
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Webinar Benchmarks
CONTINUED

INTEGRATION OF VIDEO

Over the past few years, webinars have become more dynamic and visually engaging. We’ve seen 

this in webinar consoles and the presentations themselves, but nowhere is it more apparent than in 

the increasing integration of video into webinars. For the fourth year in a row, we’ve seen a rise in the 

proportion of webinars that include a video component. This includes the following video types:

• Studio video presenters

• Webcam presenters

• Integrated video clips

• Streaming video and screen sharing

The increasing presence of video likely reflects a growing comfort with video technologies and the ability 

to reliably push video without bandwidth constraints.

VIDEO INTEGRATION INCREASES YEAR OVER YEAR
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Post-webinar Benchmarks
 

ON-DEMAND VIEWING

Webinars can have an impact long after the day of the live event. Over the years, we have consistently 

seen strong audiences for on-demand events. In 2017, one third of all webinar attendees only ever watch 

the on-demand event. Audiences could be drawn to the on-demand event for a number of reasons, 

including the following:

•  Many webinars are held on the same days and at the same times (see pre-webinar benchmarks), 
making on-demand viewing an appealing option for overcommitted registrants

• Mobile access has made it convenient for people to watch webinars at alternative times and places

•  Modern media consumption has shifted to on-demand formats that put the viewer in control of 
their own schedules

Having a solid post-live strategy will make sure you reach the third  of webinar attendees who prefer the 

on-demand experience

AUDIENCE VIEWING EXPERIENCES
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Post-webinar Benchmarks
CONTINUED

POST-LIVE REGISTRANTS

This study took into account the behavior of millions of webinar registrants and attendees. Of those, 33% 

only ever saw the webinar on-demand. This thriving audience for on-demand content represents a clear 

opportunity for those of us running webinar programs: by continuing to support and promote the event 

after the live date, we can continue to reach large and engaged audiences.

The majority of post-live registrations happen the week after the live event, suggesting that they were 

interested in the live event, but missed it due to scheduling conflicts. However, the long tail for on-

demand registration highlights their power to pull in registrants for months.

POST-LIVE REGISTRATION DATA
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Post-webinar Benchmarks
CONTINUED

ON-DEMAND VIEWING TIME

In the past year, we have seen a massive jump in on-demand viewing times, from 34 minutes in 2016 

to 42 minutes in 2017. This reflects the growing appeal of on-demand content. We attribute the lower 

viewing time of on-demand viewing (compared to live viewing times) to a variety of factors, including  

the following:

•  Some on-demand viewers also watched the live event, and they are only attending to catch up on 
content they missed the first time.

•  Most on-demand webinars include timeline tools that let the audience fast-forward through the 
webinar and focus on the content they’re most interested in.

•  Viewers can watch on-demand webinars multiple times, so they may only watch short sections in 
any given viewing.

INCREASING ON-DEMAND VIEWING TIME
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Conclusion

At ON24, we spend a lot of time thinking about webinars and webinar performance. And in all the years 

that we’ve been producing this report, webinars have become consistently more popular, more effective, 

and more interesting. Webinar producers and presenters put an increasing emphasis on creating an 

engaging audience experience. Webinar promoters are thinking bigger, extending their promotions long 

before and after the live event. Audiences are getting larger and more engaged, and spending more time 

watching webinars, both live and on-demand.

As you plan your next webinars and evaluate the effectiveness of the program, use the benchmarks in 

this report as a set of guidelines to help you create, promote, and deliver successful events.
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